Enel Group
(Full Digital)

Industry
Renewable Energy & Utilty

Type of work

Mobile App Design

Design Systems

My Role

From co-design workshops to
component-level design
across 100+ flows, I helped
shape pilot apps in Spain,
Brazil & Italy-laying the
foundation for a system now
./

Rolling out to 9+ Enel

apps globally with

150+ million users.

Read full case study =~
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Endesayyo

En tu buzén recibiras
todas las comunicaciones
e informaciones
relevantes

Gestisci

le tue forniture

Ciao e
Mario Carlo Q

Le tue forniture Organizza

< Nulla da pagare (@)

Luce
Via Filippo Corridoni, 45, 00195 Roma

Ultima bolletta Dic 22/Gen 23
Consumo fatturato 600 kWh
Importo 7780¢€

442,09 kwh
Questi t

Attiva adesso Bolletta Web
Scopri i vantaggi di ricevere la bolletta
direttamente sulla tua e-mail

Attivaora —>

isefiado para iPad

um. 36 en Utilidades

Kk kkk 4,7« 21,5 mil valoraciones

Un lugar para todo

Consulta tus facturas, contratos,
modifica la potencia, paga facturas,

reclamaciones...

Ver factura

=] Puedes ver el detalle del PDF de tu >
factura, descargarla y compartirla

e

et
AT
@““ozgace&
e

Enel Energia

Gestione luce, gas e fibra

Enel SpA
Progettata per iPad

#22 in Utility
KKk Khkkk 46 .251.246 valutazion

Tieni sotto controllo

i tuoi consumi

Consumi Bollette Gestisci

< 30 Novembre 2023

16,9 kwn - vese

@ Reale Stimato  Vai al consumo orario —>

1 5 10 15 20

Filtra £

GIORNO

25

Endesa Clientes, luz y gas
Tu area cliente de energia
Endesa SA

o8

Enel Sao Paulo
Eletropaulo agora é Enel
ENEL BRASIL SA

Desenvolvido para iPad

Blanca esther,
ya tienes Luz con nosotros

>

» N° 42 em Produtividade
Sao PaUIO Kk kKK 47« 134 mil avaliagdes

Te ayudamos ©

Estas son otrag ofertas para tj
Ny
:/\ A*&:!
@ g B 3
- A
———

all T == 12:30 all &

Ofertas Te ayudamos

Beneficiate de ofertas Resuelve tus dudas sobre tu factura,
personalizadas que hagan tus contratos o cualquier :
mejorar tu factura de luz pregunta frecuente Abril 2023

< Detalhes da conta < Entenda sua conta

Consumo Contas Gerenciar Consumo Contas Gerenciar

Resumo do més

" " . Outubro de 2023
Ultimos 7 dias Filtrar £
Venc. 23/09/2023 Vencimento 22/09/2023
Status Pendente @

324 kwh r$276,90° R$ 77.80

@ Consumo @ Pico de consumo Valor total Mais detalhes >
@ Paga @ Vencida @ Pendente

Comparando com a conta de Abril/23

Consumo diério (R$) @

r$ 6,63

Redugao de 9.80% referente ao que vocé
consumiu por dia no més anterior que foi R$
7.35.

300

30
rR$ 33,80
15
150
@ Fomecimento R$ 12,08
5 l I @ Impostos R$ 24,63
3 T24 Q25 Qz26 s27 s28 D29 Mai Jun Jul Ago et

Variagao @

N 40 kwh

Redugdo na variagio

o @ Abatimentos e Devolugdes R$-3,21

g

Abril 2023 ICMS &

2022

Média de consumo 94,2kWh Segunda via

Dos ultimos 13 dias

_ 184

Nao houve alteragoes

Entenda a sua conta

Média de valor R$ 94,67 Entanda sau corieuro, s Pix Copia e Cola
Dos titimos 13 dias s A e 0 00020101021226850014br.gov.beb.pix2

Ver detalhes —>

Projegao R$ 123,50 Anilise do més

Abril de 2023

Neste més, notamos algumas alteragées na
sua conta.

4 ®

Paga comodamente

Scopri le offerte e servizi

del mondo Enel

Pagaora

Seleziona metodo di
pagamento

Portafoglio di
Utilizza
o aggiu

Enel Flex Enel Fibra
Lofferta flessibile che si adattaai ~ WiFi super veloce,)
cambiamenti del mercato super semplice

Che fornitura vuoi attivare?
sc iche

Catalogo Prodotti

{5} Fibra ¢ Luce @ oas

Prodotti e servizi in evidenza
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jes having the same characteristics as the input simple, has the additional feature of

ut content (please see icon type).

@ ®® A Design Prototype Share
¢ DOCUMENT ASsETS 1]

Q -

Icons

Full Digital Ul Kit— 4.0 *

Y S Each icon represents a different kind of card, here is the list:

[ prer

Gas

This icon s used for all
recommendations that have to do
with gas assets,

Lamp
This is an alternative icon that is
used on banners that have to do
with light assets,

Credit card

Used for direct debit or payments
in general

Information boxes that can be added in the layout in case of neutral, negative and positive alerts,

Pressed Focus B oo rerian-oreen Calculator
Bl covs oo omiore E This icon s used for tools such as
Password Password the tariff recommendor or power
W coviirerianvarkore calculator.
Insert password | )
B oo seconon-san.
Hint text sample Hint text sample . b S
. Home
B oovosecondon-ocean This lcon s ussd for.all
: . : recommendations that have to do
Active - typing - show Complete - hide - Clo-Secandery-Duk. with adding an asset to a new
Password Pasaword [ oot scconon-oan home.
B coveierimen-tan e
© Example01 | @ cescssce ®
B ooo-erman-taniva At
Hint text sample Hint text sample B ovo-ermanvasena This icon s used to ink the user to
the paperless bill service.
W coveeriman-oarkns
Error - hide Error - show B oovoermanoukna
ra— e > Datavisualzstion
> nformative
@ [ 4 J L Exampleol @ J v Character Styles.
Short error message Short error message Ag o Message in page
aispiay-02
- - . display-03 i
Positive - show Disabled - hide These are optional modules for the layouts.
display-04
Password
display-05
® ] [ ExampleO1 B ] EplrDc Neutral / Info

rst view we will have this situation:

(5]

Support

Hint text sample

New password requirements - typing

Password

Success Warning

heading-01

You can communicate the reading

heading-02 from 11.04.2017 to 31.11.2018.

heading-03

@

You can communicate the reading
from 11.04,2017 to 31.11.2018

Light
This icon is used for all
recommendations that have to do
with light assets.

List-checked

This icon is used on banners that
links the user to the T&C and
agreements section.

Star

This icon is used to talk about
multiplying your savings

You can communicate the reading
from 11.04,2017 to 31.11.2018

hescing:o4
New password requirements - positive

Password

[\

o] e ®

Hint text sample

Use an alphanumeric combination

Must contain at least 8 characters

@ Mustinclude at least one capital letter

The shimmer acts on the individual
components, once all the components are
100% loaded, the final layout is displayed:

Hint text sample

@ Use an alphanumeric combination
@ Must contain at least 8 characters

@ Must include at least one capital letter

Entrance

Distance

Exit

Gradient specs

Background color: #D8DFEA
Moving linear gradient: #EBEFF4

il T - 9:41
®
Hello, Amber Q
Your assets Organize
& pay bl @)
Functional
Power i o o —_— —
Via Tronto, 14 00122 Milano MI unctional motion is appropriate for moments when the
Period Jul/Aug 2021 user needs to focus on completing tasks. Micro-
eriox ul/Au 5 > 3
Amount 7750: interactions such as button states, dropdowns, revealing
additional information, or rendering data tables and
442 09kwh |© visualizations - were all designed with functional motion.

Brilliant! Your usage is 22% less than the same
period last year

You have 3 unpaid bills
Pay unpaid bills with multiple payment

Entrance, exit and duration

Paynow —

duration, but different kinds of curves.

Distance

Expressive

Expressive motion delivers highly visible movement. Use
expressive motion for significant moments such as opening
a new page, clicking the primary action button, or when the

movement itself conveys a meaning.

Each one of these motion styles is based on two moments: entrance and exit. Those moments have the same

Bapichctions e Entrance happens in response to the user’s input or something appearing for the first time - such as a dropdown
opening or toggle switching. Exit is when the user is removing elements from view - such as closing a modal or
] fe} & &) [} Q snackbar. The element speeds up as it exits from view, implying that its departure from the screen is permanent.
Commercial  Loyalty Profie Home Support  Commercsl Loty Profie

Default

E-power 30

Discover the free loyalty program dedicated to
Enel Energia customers that rewards you every
week with a gift

POWER PRICE
€0,08596/kwh* €0.0859

+energia a prezzo allingrosso per sempre
+ componente aggiuntiva

E-power 30

Easing curve Functional

Expressive

Entrance curve

Exit curve cubic-bezier(0.2, 0, 1, 0.9)

Loading error

7 interaction.

E-power 30

Discover the free loyalty program dedicated to
Enel Energia customers that rewards you every
week with a gift.

POWER PRICE No price
€0,08596/kwh* €0,08596/kwh*
@ Title

+energia a prezzo allingrosso per sempre Description
+ componente aggiuntiva

o Small title

Title
Description

Offer main picture
To ensure minimum quality on all Android and iOS mobile

devices, the image must be at least 1440x528px.
Large title with icon + percentage

Discover the free loyalty program dedicated to
Enel Energia customers that rewards you every
week with a gift. e Shortdescription

Three lines - 100/120 characters

POWER PRICE
€0,08596/kwh* €6,08596/kwh*

+ energia a prezzo allingrosso per sempre

+

&————————— Price

Offer title () 10 o

single line - 25/30 characters
Reduce hasta un 10% tu consumo de energia en
relacién a tu consumo de referencia, 1.712 kWh.

The cost of the offer may possibly be subject to a discount,
in which case the original (non-discounted) value will be the
one shown at right.

arge title with euros in red

Features
Another optional element is to add some important _291 90¢

features to make the offer stand out more. Generally each L’ E-BOX pub raggiungere limporto compreso tra
single item should not exceed two lines and 75/80 -45e+45€

characters in total.

cubic-bezier(0, 0, 0.38, 0.9)

cubic-bezier(0.34, 0, 0.3, 1)

cubic-bezier(0.4, 0.14, 1, 1)

Dynamic duration is also another variable that we have to consider, depending on the component or the kind of

No icon no price

Title

Description

Large title with euros

750¢

Ademas, si logras el objetivo de reducir tu consumo
un 10% o més te llevarés un bonus

Large title with euros in green

+29,90¢

L' E-BOX pud raggiungere limporto compreso tra
-45e+45€

Large title with euros in grey

L E-BOX pud raggiungere importo compreso tra
-45e+45€

Comparison with your neighbours &

This graph can be used to compare your consumption (month or day) to your neighbors.

Maio 2023 Filtrar 5

Seu consumo Meédia dos seus vizinhos

110kwh 851kwn

@ SeuConsumo @ Consumo vizinho

1000

2022

Ultima coleta de leitura realizada em: 04/04/2023
Ultima atualizagao do gréfico: 06/04/2023

Switch graphs

Domingo, 26 de Maio de 2023 Filtrar £

Seu consumo Meédia dos seus vizinhos

3kwh  8kwh

@ Seu Consumo Consumo vizinho

Ot leta de lei
Ultima atualizagao do gréfico: 06/04/2023

These are extra graphs that can give clients more detailed information on billing, consumption and period data. Below

are some examples in which the client can switch graphs by selecting them from the select input.

Maio 2023

Mensal Diério

45,29rs 2,45rs

100
Fev  Mar Abr M

Histérico de valor dos Gitimos 13 meses

Média de valor de contas @

Ultimos 12 meses

Meter reading

Maio 2023

Mensal Faixa ICMS

96kwh 12%

25%

12%
0%
Dez  Jan Fev  Mar

w

2022
Histérico de ICMS dos titimos 13 meses
%.

Acima de 200kWh: 25
Acima de 90kWh: 12%

MédiadeICMS @

Ultimos 12 meses

Maio 2023

Mensal

rs 0,00

Histérico de servigos taxados dos tltimos 13 meses

Média de servigos taxados @ R$1,05

Ultimos 12 meses

This is used for inputing meter readings manually when wanting to input the correct meter reading or when a client is
changing contracts holder and needs to leave their last meter reading before switching contract holders

Enabled Pressed

Hint text sample @

Active-typing Complete

Hint text sample @

Dissabled

Hint text sample @

Graph Challenge - Light

Hint text sample @

Hint text sample @

Hint text sample @

Error

EERER

Error short message

Hint text sample @

This graph focuses on comparing last years consumption to this years current consumption as to challenge the user
to use less electricity than last year. The graphs are not interactive. Only informative.

Light challenge - finished

Chall status - finished

Tu P
Objetive de consumo reducido al 10% + Bonus de
sostenibilidad (12,50€ + 7.50€)

This information appears only when a challenge s finished
and willinform users whether they passed or failed.

Challenge bonus

25,00¢

- -~ Consumo de referencia 368,02kWh @

This information appears only when challenge is finished
and represents the total amount of your bonus.

—— Loque has consumado 348,05kWh

- - Tendencia de consumo

dicati i ion data

The top value is rounded up to the nearest 50th (e.g. 31
mar=368,02kWh, y based off

Legend
The legend has 3 items:
a- Consumption reference indicating the consumer

benchmark not to be exceeded in the challenge with its

tooltip.
b - What the user consumed so far.

© - User". ion trends over the same 12 month

reference number. The value in the middle will also be
rounded up to the nearest 50th. The height of the graphic
will in any case remain unchanged. The height of the
graphic willin any case remain unchanged.

Corresponding dates of consumption
The challenge takes place every 3 months (4 periods per
year)

period last year.

Line graph

The consumption trend that represents last years data

(blue doted lines) are fixed whereas the users current
i line with onthe
graph until finished.

Slider by Days

The slider by days has 7 options to choose from: Monday-Sunday and allows users to modify their current plan by
picking another day of the week. The user will not be able to advance to the next step if they have their current day
selected in their plan. The below descriptions apply to both “Slider by Days” and “Slider by hours.”

Slider by days

Aplicar

“Applyr

Dia

Viernes

M

Dia Happy actual: viernes

The caption along with the bold text inform the user what
day or hour is currently selected

Slider

The slider allows the user to choose one of the seven days
of the week or one hour of a 24hour period. Must have a
44px touch point.

text

Dia martes

Slider by days (recommendation selected)

The user is informed about their current plan and the
recommended one the user should choose

“Applyr

Aplicar

16

only when the ion is selected

Blue tag

Martes

M

Dia Happy actual: viernes

Dia recomendado: martes

Slider by hours

The blue tag replaces the caption of the selected day or
hour when the recommendation is applied by either the
slider or the CTA.

The slider by hours has 24 options representing the 24 hour period of a day and allows users to modify their current
plan by picking another hour of the day. The user will not be able to advance to the next step if they have their current

plan selected

Slider by hours

Aplicar recomendacion

Horas seleccionadas

14h-16h
@

oh

Horas Happy actuales: 14ha 16h

Horas recomendadas: 19h a 21h

Consultation maps

Slider by hours (recommendation selected)

Aplicar recomendacion

(5 HORAS RECOMENDADAS

19h-21h
@

oh

Horas Happy actuales: 14h a 16h

Horas recomendadas: 19ha 21h

Consultation maps allow you to select a particular pin and then go deeper into its content on a detail page, where you

will have other interactions.

1

Map first view.

9:41

HORTA PORTA

< Address, city, CAP

SAGRERA

ENELPOINT = ENELSHOP  ENEL PARTNER @—————————

GUINARDG

*
Park Guell

0

EIXAMPLE

Q

EL BESO
MARES

Search component

The user can search items (eg. Enel points) in the map,
typing location informations such as address, city and zip
code. Here we have the same behavior of the search
component, a modal will be visible with the autocomplete
function.

Filters (tag component)
“All" will be visible as first choice, the others has to be setin
the CMS.

Unselected pin

User location (after app request)

Opened - 0,5 km from you
Laumar servicios y gestiones
@ energéticas, s.L.
Street Sant Antoni Maria Claret, 8, Bajos
Barcelona, Barcelona

Enel stores

Price

pin
Once the user tap on the pin, the related card will be visible
at the bottom.

Repositioning icon

The user can tap here to find his/her position. If the user
doesn't give the localization permission, the app will ask it
to the user again, before to show the position.

Item card(s)

Cards and pins will be reorganized once the map is moving
If in the viewport there will be 10 pins, there will be 10 cards
organized in a carousel. Cards point to a specific detail
page.

List view
User can swipe up and see the list view of the map.

In the case of more ‘e-commerce’ logics, such as bill payment, a tertiary CTA will be used as the only exception.

Active

Total amount
142,70€

Pressed Disabled

Total amount Total amount
142,70€ 142,70€

Bills - Continuous scroll

The Bill graphic scrolls continuously to the left and right to up to 3 years in billing history. The functions are as
mentioned below:

Factura del 12 ene 2022

Pendiente de pago

59,81¢ .

& ———————————————— Period and status

The last bill by default is selected which will display the date
and the status of such bill. There is always a bill selected.

@ Pagada @ Pendiente de pago

@ Pagoencurso @ Otras(2)

300

Bills total amount

e————————————— Possible breakdown by bill status

You can have a maximum of 2 lines for the legend. Any
status that does not fit within the 2lines will be put into the
“Other" category. The “Other” status will show the number
of statuses that are not in the main 3-4 categories (e.g
Other (2) could be “Nullified bill" or “Partially paid bill"). If
there are no other categories it will not appear on the
graph.

Indicative maximum ¢

Cost bars

Each bar will be no closer than 48px apart from each other
with accessible touch points of 44px.

26 29 29 5 12
abr jun oct oct ene ene
2021 2022

Conti 1s scroll

If there are more bars than the screen allows, a horizontal
scroll will be required to show the remaining ones. If 2 or
more years of bills are shown, a divider will appear
separating the first and last bill of the given year. When
scrolling to the right for this example, the “2021" divider
will push “2022" off the screen leaving "2021" in its place at
the far right. It will remain sticky until the “2020" comes
along.

Bill details with accordion

If desired, the billing information can have additional information on each bill value with text and links.

Valor total

R$ 77,80

Valor total

r$ 77,80

The value at the top will be t|
visible value will be 10% fargs
to the nearest whole numbe
€ 2673 y-value=300). The vz
the maximum value. The heig
unchanged. This logic is use
bar, the dotted line is always

Valor total

r$ 77,80

@ Imposto ICMS. -

R$12,08
Afaixa de consumo de ICMS da conta de energia
nesse més ficou 12%

Como funciona a cobranga do ICMS?

® Encargos +

R$ 12,08

® Consumo +

R$ 12,08

Month

Multi-select filter

Users can filter by the follo

June 2021 < >

Confirm

RELEASE 2.0 ENDESA

@ Imposto ICMS e
R$ 12,08

@ Encargos —
R$ 12,08
Neste més o valor de impostos fixos na sua conta
fol
RS 0,71 - PIS/PASEP
RS3,31 - COFINS
R$3.13-COSIP

0 que sao encargos?

@ Consumo +
R$ 12,08
Year
2021 < >
@ Feb Mar Apr
May Jun Jul Aug
Sep Oct Nov Dec
Confirm
—

The filtered items are customisable and can be added or hidden.

Default
Filtrar notificaciones x
Ningun filtro aplicado.
Filtrar por

Gestiones en curso
Gestiones resueltas
No leidas
Mas recientes
Categorias y servicios
Consultas
Contratacion
Facturacion
Autorizaciones

Ofertas

Aplicar

Selected
Filtrar notificaciones o
Borrar filtros
Filtrar por

@ Gestiones encurso
Gestiones resusltas
No leidas

Mas recientes

Categoriasy servicios
@ consuites

Contratacion
@ Facturacion
Autorizaciones

Ofertas

Aplicar

@ Imposto ICMS
R$ 12,08

@ Encargos
R$12,08

Consume
R$ 12,08

Sua conta deste més registrou o con
energia de um m
18/04/2023 & 17/05/2023). No més
de 31 dias (18/03/2023 & 17/04/20
consumo no periodo foi de 96KWh

iodo de 30

0 que séo dias de consumo?

g open and closed claims, read and unread notifications and categories and services.



Big Art wall =

~ «— = Q @ O
\ ) Crea il tuo network: Chall Big Art Wall
Industry 5 conosci e fatti e allenges
i { 350 786 15 Challanges
| ’.,'. s v £ Conoscere S opere followers following
- - ! ‘}lf.f‘:’f- / . . Completate
Social Media - %f, e e e S Valentina Rossi
*l f tisti e le \éro storie. ) @valentinarossi - Digital + 7 4
E-learning & Marketplace . e ol | g!,
/ alentinarossicom Sketchbooking delle piante: /
Un approccio riflessivo. 4 .
Segui Messaggio I:allentare e conn:ﬁersi r:or:i la r|1a1ura imp”arando a i
illustrare piante e fiori usando gli acquerelli.
Ty p e Of wor k d one .‘ A Bailezibri Overdion ?\/hmmal Pattern In evidenza
= a % %\ — 1 ‘ e @ S;;;?ZE::::;? colorato, dipinto su tela, utilizzando @ ‘erco Ro:\ano@
- - = G ] Corso di George Lopez ;
Mobile App Design = - Q!k > o |

The Wall Lezioni

% .1*’ Introduzione

<:?rand Strategy & Identityj) :

(:Web Desig{) & .

1 3 Minimal Classical Digital ° & BAw x  +
Q\,l O t 1 O n D e S l g n> e - ~ o - e oy & > C (O @ bigartwall.com
e C" . R "; ' ; '_ = o s

<}esign System{)

My Role

I led the end-to-end design
of Big Art Wall’s platform-
from user surveys analysis
and UX flows to full UI and
branding—-crafting a
community-driven space for

Rallentare e connettersi con la natura attraverso
l'llustrazione & come trovare la pace nella fretta della
vita quotidiana.

Natura Morta

|

Why becomea
#BAWER?

Fl 3
= F

e |

The Wall: all artwork you share is placed on the

worlds largest art wall.

Courses: Learn or teach something new.

50,000+ artists are
creating and sharing their

' Google Play  Games  Apps  Books

artists and collectors to . e e
Blg Art Wa" 16 categories & 30+
connect, share, learn & e o
Big Art Wall connect with your niche!
purchase artwork. i et ~ ,
Marketplace: sell your own artwork or buy art from the artists you love.
50K+ 1]
Downloads Parental guidance ® ‘
Read full case study 7
Medium
Esponi la tua arte in uno Crea il tuo network: Partecipa a una challenge e Impara o insegna qualcosa di Vendi la tua arte o compra
spazio libero e creativo spingi le tue abilita al limite. nuovo con i nuovi corsi. arte dagli artisti che ami.

= ° wan

Challenges 1

== aphy - Tattoo - Painting - Mar
“.l culpture - Fashion - Street Art

1
Social Art CEEEEED
Community. ‘ L ema
o b Big Art Wall
Segui gli artisti che che
eferisci attraverso il nostro Challanges.

E .
< id e esplora le opere anche S mme
WE v £ E
modalita Wall — Fopera > |
- ot

Aarte condivisa

Twitter Google Maps

115 > 500+

New screens designed in 1 month
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bigartwall
Lucca Comics and Games

Sei un artista o un appassionato di disegno? Scopri Big Art Wall e portz lawaarte aun livellosupt | o X . )

v ‘ / L X /B ‘ Marco Giollo
bigartwall # Big Art Wall ti porta a Lucca Comics & Games | / i
20241 [ -

) 11} \ ; Sho
m‘mmﬁm 3 CON BA‘Y ISPIRATI’ RE r Scorri.tra gl'! highlights dei pri.mi (.jl{e giorni delljevento: f:osplay, ; % \ , i
)mdqm i LME DIVENTA CREA’ ‘ N & talenti del disegno e momenti unici dal cuore di Lucca! '+ \ S )

A lNTERAZIONE CONDMDI 2 VTN Fino al 3 Novembre saremo al Padiglione San Romano 2, stand
D wotiehn DIAKTI 102 de -

BAW P oA g Lasciati ispirare dal talento e dall'arte... e vieni a trovarci! /&

et

§ipsoe E

Arte fluida rosa

Edited - 29 w See Translation Untitled #23
€3.500
iltiopepe_official 2@ ®®

29w 2likes Reply

—  View replies (2) e X/ Untitled #24
S y €150

200090

iltiopepe_official
29w 2likes Reply

Material

Natura Morta
€1.200

100. 3

¥ GAP
%
-
RECTOR:
e OKAY?
E: £ 0l.20ly Day-Night int Ext Mos
Filter Sync

Add Artist Image ~N

| Quadro astratto colorato, dipinto su fela, utilizzando
I molti colori vivi.

[ nustrazione Inscriviti

Sign login oa -ough artist switch to pro walkthrough visitor ‘
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Maison de 1la X
Quiche

Industry de
E-commerce - Food la

Type of work done

: X
<Web De31gn> |

<:?rand Strategy & Identityj)

My Role

I led the visual identity
and e-commerce launch for
Maison de la Quiche-
developing their Shopify
site while shaping the brand
story, product experience,
and overall digital presence
from concept to go-1live.

Read full case study 7

Cherrywood
HEX : #5b1808
RGB: 91, 24, 8
CMYK : 36, 89, 93, 57

full rebrand and custom Shopify
e-commerce MVP from scratch

Provence Clay Butterscotch Glade Green
HEX : #bd5a23 HEX : #ffa657 HEX : #587759
RGB : 189, 90, 35 RGB : 255, 166, 87 RGB : 88, 119, 89
CMYK : 20, 75, 100, 8 CMYK:0, 41,72,0

UICHE

MADRID

il
MAISON

Tradicién francesa en tu
paladar

El aroma y la calidez
de nuestras quichesy
acompanantes
cautivan los gustos
mas exquisitos.

=0

Quiche Loraine 40.00€
& @ 4HXRO2F6WRR4 (-4,00 €) 36,00 €
=4

Cédigo de descuento

@ 4HXRO2F6WRR4 X

Subtotal 36,00 €
Envios 6,50 €
Total ek 42,50€

CMYK : 67, 36, 71,18

MAISON e
:QUICHE

1]
=

\b,

SIMPLE - ELEGANT - UNIQUE -

DELICIOSAS TARTAS © /.
SALADAS DE CALIDAD. |},
EXCEPCIONAL >,

.

iEleva tu
experiencia con
nuestros

acompanates!

Déjate inspirar, elige tu petit plaisir

Quiche Loraine iche de Berenjena: Quiche de Salmén Quich
€40,00 ;) €40,00 €40,01

1/2 R

QUICHE LORAINE

€4Q 00 Pago 100% seguroSSL ~ Entregas en 24l h
’
Forma de pago facily segura para tus Haz tu pedido hoy y recibelo al dia

‘ 1 ‘ ANADIR AL CARRITO
Comparte

Simple, Elégant, Unique.
€) Facebook o < )

Deliciosas tartas saladas
W Twitter de calidad excepcional
P Pinterest

MAISON<:QUICHE - MAISON+QUICHE - MAISON:QUICHE - MAISON:QUICHE
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RadiciGroup
_ Radiflam®
I n d u St ry u t u re m att e rS I‘a d If | a.m® Tecnopolimeri ritardanti alla fiamma su base poliammide %
Chemical Manufacturing e poliestere.
Type of work done RadiciGroup & un gruppo chimico ) ~ Radistrong®
italiano attivo in tutto il mondo. rad ISt rO N g Tecnopolimeri speciali su base poliammidica (PA66) con %
<We b Desig n> Sviluppiamo poliammidi, tecnopolimeri o elevate proprieta meccaniche.
e filati pensando alle nuove PR - W
generazioni. _
; Raditer®
Design Systemsj) - o
( I'ad Ite r Tecnopolimeri su base poliestere (PBT) per stampaggio 9
\l/ alty a iniezione, incluse formulazioni resistenti all'idrolisi.
Chemicals
My Role

I helped redesign
RadiciGroup’s corporate
website—-modernizing its
digital presence and
translating dense product
content 1nto something
clear, visual, and globally
scalable. I worked across
IA, content strategy, and UI
future-proof foundation.

Read full case study 7

9:41

FILTRI ==

Business Area

Specialty Chemicals

\ ; 2
/ High Performance Polymers

D

Xy 5

languages country Advanced Textile Solutions
websites

Corporate



https://chrispeterson.notion.site/Radici-A2A-Energy-Web-Mobile-App-Design-Systems-207681da22118153ae8dc1457c2d6b56

RROICH

jd Lk CHISIAMD v

Presizl  1igh Partoreaarcs Pebirars

Radiflam®

Tecnopolined ritardant ala fiamma su base poliammide e poliesion,

® MG STRFORMARDE FOLFMERS

Tecnopolimeriritardanti
allafiamma

SOSTEMIBILITA SETTOR ~

radiflam’

| gradi FeackTlam ™ comsision in prodots it ala famma s buae PAG, PAGE &
PHET. sano stati per b 100 2 per
18 mobiits slettrica LA camrs Radfan™® inclde prodatt slogenali (Radam®
AE}, contenenti foshon rosso (Raciflant® AF] ed esenti da aiogeni e foston rosso
{Raditlarm® HF),

L'amypia dmporiblita o prodatt Aadiflan® consente o soeglers il materale pil
actatin in Dase e esiganse spacifiche, tra cul propriets aktiriche, cartiersticha
i di inne & stk di

ine Page: o

Railway products offer (EN 45545-2)

SEANIGH &

Caratteristiche del
prodotto

Y Q4
L
Ritardanti alla flamma Versatilita

I precat Ragilam® scoc farmudati per garantin

apgiicazon
o Fume & Inesicith & nedah snconco i nosmeatha N AB5T-E.

Meta gamma Aadifam® sono inclse moltissime

garaniin protazi

Elevate proprieta elettriche

| procatsl Radillam garantscone proprieti skettriche:

propreta rtardant e fiamma Numeros gredisono varant Tormulative cha perrmettond unampia soelta akawats (CT1, GWF, GWIT}, variskik da prodofto a

certificati second lo stardard LLB4VD e 200
utifzzali precipaiments nal settens st
keirgnicn & per la mabiilh eleiirica

suarlate appicaziont

per rmpordere & specifiche esigenze dinumensse e prodotic,

Product finder

= BETTOm

I mercatidiHigh
Performance Polymers

Automotive

Elettrico/Elettronico

Beni diconsumo

Tecnico industriale

Water management

Transportation

Elettrodomestici

Sport

Arredamento

8 fai [ep——

o Bame =

Storia

1R, 06 § oMM

Anni ‘20

Anni‘40

Anni ‘50

Anni
80e90

Anni 2000

Contati v Documens v o

SOSTEMBILITA SETTOR| = PRODOTTI WEDA CARRERE

Abbriamo shirseersat decenni d noazons,

m
Grppe o devanza mondiak

Un family business che
diventa globale

Inizia una grande storia di
famiglia

Flatro Radici svia una piccola attivith of commencio o manulatli tessii n Wal
Seriana, nel cuore deifftala noustrise.

DEPOSITA
ESCLUSIVE

i e
BERGAHO TEL. 3942

Nasce la prima azienda di
RadiciGroup
Pigtro Rachei bonda Tessiture Pletre Radics Sad in Val Ganding (Bergamsl, una

siretta valata abbracclata dale Prealai Grabiche Lazienda, capostipibe dol
Gruppe, & inzidmanta sitha nolia produzions o coperte & coprikatio,

Un decennio per crescere,
diversificare e rigenerare

Gilanni Fadicl, figfia di Pietro, avvia un prooesso f dhersificazione orizzantale,
ampiiando A prockuions dallaiends 98 coperte & Lapoel. lessut, Mo
tappetni per automobib, Introchuce anche ecniche of recupann dedi scart dilan,
Anticipand i concettn  rigenerazions, @ Aa i prima Attivith kgate al
el

Linizio dell'integrazione verticale

Comiri ta produk i teuli per fabbigl & fikati gestinali 5
Pavimentazicne tessie. 1 Quest anni awiene unimportame svohia stretegics iz
il i ' 5 W SegRE NNGHEs0
uificiabe deflazienda nel setiors chimica of servizio del tessie made in Haly.

Chimica, energia ericiclo sono le
nuove frontiere

S o e O e L dely gviuppo

& gompound
bussintares, el 156 viena Tondiata Frachcl Navacio S, 1 prime implanto produtive
italiarn dedicat ai tecnapoliment, stuo a Vil f0ora (BG), oog sede cantraks
deflarea Hgh Ferlormance Poiymers del Gruppo. Nel 1885, con Facouisizicne o un
e Bl prduliiva & Movara, nance Radici Chimica 508
La famigiia Radici awin i produzi i i "
dilla aziandi B Gruppa

CHISIAME

Cortat v  Docsmens Ha @ @

SOSTENBILITE = SETTOAI = PRCDETT = MEDMA CARSERE

11 mesdefio organizzativo d RadiciGroup & besato sul

Governance e

Un’azienda familiare
100% italiana

La holding e il Consiglio
di Amministrazione

L COR L COLLRG SMDAL

Leadership team

,
N Fradici lablown

Siefanc Aini

o

dhmmnsirazione
Radicl Partecinazion

La composizione degli
organi di governance

Policy Diritti Umani
In BadhciEroup, skama fortementie impegnal a rispettare @ futelars | dirtt

umani in fute ke nostre attizh, La Pollcy s Dt Limand rifletha il rosto
Impegne agarat i o I sicurs, rispel guste per lutle e

La postrn egunizzazione & sinitturata por garsetie 1 depette dei reguisil i
gavernance amiientale, socale = aziendale. assicuranda la creazina di vaiore

coneivisn per i gi stakeholoer. Con dacenni i aspenanza, § nestro Grippa ha
comtruite ur sak o sty i it 3

Sk un i o i v B P Radics
cherthama i 100% ded L abage o
Consicho di Ammisestrazions,

La hatding Aadicl Partecipazons S pod, dinge e coording Fattiita di tutte le soceta
(s I alcind
i crgani i culla hokding 5

e i affriaver 5o

awnvake per | artrallo sana |
o Conngl Btrslagic ed amainistraliv, ed il Golegio Sindacale. Quastidtime &
compasto de 3 memked, in carkca per 3 e con funziani  controbo
suFETMInissazong. | CDA, I Canca per 1 a0na, & Compost da § membr. Ne
Earwn parle gh Asiceist o maggiornza irsieme a consighen che portano ks
propr speciica n matena i

legale

La asiivith produtths & commarcial del Grope 5ono aficssa Ak realts cperative
b, 2 et del COA, atluant § piro o buiess del Gruppo Definie 4

il il o processo,
g GO o Radicl Partecipazioni |

o %
Busiress drea Menager
il rispattive azienda, con | s ol andnara amminstrazions,

Ameiiatneots # Conirato
Bnalris Moo

Sustuinabiny

Angulo Fadid a
| ssct
Francisce Carai
Fisorsa Umasa
Caric Santa Fuganassl

S Estnrmal foone

I —
Fuas Estane & Bunicus
Mo Mignati

v it
Grintina Tusseni

Ensainaris Line Appuaret & Technical
Bamard Staiang

PFiaarng

[e——
[T —
Peseinase Lins

Aegeka Pacbcl al

Aggpoemirs af | oo 2034,

Pt R
G Radici

A o Paoks Partecipazioni Sl Unip.
Partacpazion) Srl Ui
Mebanizi Fedic Partecipazon 511 Ui,

Prasidante: Vicepsnsidunie
Argeio Radisi Wanrlzis Radici
Luigi Gerala
Alessandeo Manzoni
Stedar Pigued
Edoardo Lanzmwecchia

Presidenie: Mzt
Mg Bapohenis Ml Perazzi
Frunoo Boccalatie:

Prosidonie: Memitsi
Fiabv Ry Figrmée Iger Scandolen
Carla Sarte Pagaressi

Giristing Tassett

Policy Anticorruzione

& & E
e sampee adotinto e fauarbo Fadozkane di modedi & schiionl slineati al
principio di “toleranza sero” nel confrong d quakias forma e atio d
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Advanced Textile
Solutions

® FILAT, FIBETDE RO TESET)

Produttori di soluzioni
tessili avanzate

Lanea Agvancad Tastie Soltons @ specilz zala nela produnons d fibre tessi
BesEut NN besauli, con ur facus su soluions Ghe combinands resistenza, comior &
churata per una vasta gamma o settor | prodatt inclucona fiore d polammide &
Pabastana, RaNGhid Teasll nan 1assU in Hokpropiens Uizt in syaral Setion

L'anes: of busingss Ackanced Taxtie Sokrtions inalire sl avvale ol processi d
proehiziong alavanguartia @ soabenbil

CERTIFGATION| ADYRKCED TEXTILE STLUTIING +

Prodotti sostenibili

Renycle®

Progeti da sl

Repetable®

Penciatin. da risicin

e Dylar®

Frodatn da rinicls. Diepositite bio-crzutar

Radimelt®

Dispasitide bi-civeulis

= mETTOn|

| mercati di Advanced

Lia M 61 10N bassutt ARIKIGAOLR FspOnicnn & AS0ANTR RRMCITICHE d nUMaras
metton, sskurands preslagon s compromess,

Textile Solutions

= pEnooTn

Abbigliamento & Accessori
Sport

Arredamento

Automotive
Transportation

Tecnico Industriale

Edilizia

Agricoltura

Medicale

Filtrazione

HO.RE.CA.

Prodotti Advanced
Textile Solutions

Tutti(28) o tessile(s)

Fila BCF(0) Ficoo(2] Nenwoven(5)

[
ROQ

Chisiamo

~3.000 1.069

Corcatti v Documens Ita @

CHISIONG SOSTEMIBILITA = SETTORI FRODOTTE v WELES CARSIERE

1rai ieacer

o irvarmnadi chimicl, poline di pollammice,

avanzate.

Innovazione e
Sostenibilita su Misura

aun i s
i rvaigamo 2 numeras setton, proponendo soluzian su misurs per | ot dienti
con g Innavaziors

30+

Persone Fatturato nel 2023 Siti

Ireagting i Lastakegia

Passl 130 5

i P  per

uppa commercil in o | monds, una presenza glabak

paszonar chizve, cheel

essore protagonist

parlicosee albenzions ala formas al [ il e,

vakorizzazione dei govant talenti.

e il baral

Valorizzare lerisorse,
costruire il futuro

Far credcers i d i i

carmestl o
Parson & €uan o oG Strategia. SUlIppane pradotl peetomant, ¢ portersang
walore aggiunio & chili vlzzen una wolta iin capi i
companent di asamebil, demant 4 arradoe o molto alira ancora.

Questa & la nostra vecne. A pas:
o a prasnta, |
al fubure, mempre,

cogl
squand it

* RadiciGroup & un'azienda che fonda il suo successo su

valori solidi: sostenibilita,

innovazione e rispetto per il

territorio. Il nostro obiettivo & creare un future migliore
per le generazioni a venire.”

Angela Raskci, Prasidunis o RaciciGroup

Key player in poliammidi,
tecnopolimeri e filati

Specialty
Chemicals

High Performance
Polymers

Fackeiinog s arficoin n tre business, area pringipalt Spackalty Chormicals,
% g L ik High

anon

Advanced Textile
Solutions

Radici InNova

Radici Intor & un comsonzio creato per Slppane progeti df fcerca &
Innewviziona per Ik Businass Araa Specilty Chamicats, Hich Parlormancs
Patymers and Achanced Textie Sohlions. Con Rackc Inficws conlribusamo alia
creazions of nuavo valore per i comuniti, perche crediama nella capacea
deilrewwazions of mighorane | vita dele pereoans & i profettaa in Una soceth pi
sostenibée.

| FADIGI MDY, =

(SR J.E' CHE I

Respunsible®

Mo da

Cormatti v Docwmenss a @ a

SOSTENIBILITA = SETTOR PRODITT v WEDHA CARFIERE

RESPUNSIBLE

® ATNAPCED TEXTILE SOLUTIONS

Respunsible®

Respunsbie® & ua spurbond sosteribie, otteruto dal ricich del paipraplene, i
makeriake i grande vakine nole per o Sue supeion propricti tecricha @ versating.
G ezt o PORPrOpRene vengono rislomal nuvamente in poiien e oo i
spunbond, ridacends cosi | vergin. Inolire F *
ot Gitime parlormANce tecricha par infinils ApRlicazion, ancha e pl ssigant in
terini of resigtenza o durabiila,

Caratteristiche del
prodotto

bl
Ottime prestazioni

Raspunsibke® rmaghinge perlormance skrabe paragonabil al matoral wergint

24

b d
Versatilita

Respunsible® & dispo
ol spacilicha eslgenza ol clent,

= | MEREAT 3 ADWHACED TEATILE SOLUTIONS
Edilizia&Building

Tecnico industriale
Automative

Filtrazione

Arredaiments

HO.RECA

Minor utilizzo di materie prime

tassi
j =
Misurazione

Tuttii processi perla
sanmini o di ris
Ciyches Assemsnent),

Edilizia&Building

L ket fleaofie contrittive, oha combinand a8 standse o skeunsers, eficenza naltaolsmenin ermic,

impsr & durabiild, ri P

- praazie dle s

spaciichs,

resktenza

THiaain & SAbHA e elvate

Applicazioni
Mernbirare tras plrank
Barmiara rend wapora

Isalrmeno parsti

Adesii 8 membrane biluvinese

Tecnico-industriale

Il t@ssta nan tessuto

citeic] ulilzs in ambito Secnico & industrisle.




350

A2A (MyA2a app) Lite Sans MyA2A =

La tua energia sempre con te

Life Sans a2a e

Life Sans —

650 s 4,7 « 23.995 valutazioni

Life Sans

Industry
Renewable Energy & Utilty

Type of work done

350

Life Sans

<Mobile App Design> e — ACCeSS|b|l|ty LJ' @ D (j)>

Life Sans :
(De31gn Systems> Life SanSS“’ by DeS|gn

My Role | | Life Sang / f? 'z @ @

After our team completed the
rebrand for A2A Life
Company, I co-designed their
customer app design system-
redesigning a branded app
delivering a modular, WCAG-
compliant design system :
their internal team could Transizione Ecologica (+)
roll out across brands.

l

A2A Circular
Design Language

all = = / |\
5

Ci prendiamo cura
della vita ogni giorno

N
v AA 451 Ty % )
M

6 SCOPRI DI PIU

Read full case study 7

WCAG

Compliant Design System alignment:
European Accessibility Act (EAA)


https://chrispeterson.notion.site/Radici-A2A-Energy-Web-Mobile-App-Design-Systems-207681da22118153ae8dc1457c2d6b56#207681da221181cf9904ed53bdd48d31

Ciao
Francesca

0

Invita chi vuoil

Se non puoi invitarlia bena, iffvitali
sullApp di A2A. Per te-esperehi vuoi tu
un bonus di 25€ direttamente in bolletta.

Scopri di piu

Da quando perde quel
rubinetto?

Non pensarci piu, con Casa
Sicura h24 hai 4 interventi di
assistenza tecnica all'anno a
scelta fra; idraulico, elettricista,
fabbro e vetraio.

Scopri di piu

Offerte per la

tua casa Vedi tutte

Prezzo fisso 12 mesi

Section title

Luce 100% green e Gas a prezzo
fisso per 12 mesi in esclusiva
online.

e Dettaglio offerta

A2A Click

Luce 100% greenl, prezzo fisso per 12
mesi in esclusiva online

() Ho un codice promozionale

Inserisci codice

Prezzo Luce

0,1 49 O O €/Smc

Corrispettivo fisso

1 1 4 €/anno

Prezzo Gas \
0,5 O O O €/Smc

Corrispettivo fisso

1 1 4 €/anno

Prezzi applicati alla componente energia e alla
materia prima gas validi fino a 13/05/2024

A chi é rivolta 'offerta A2A
Click?

A chi non & gia cliente A2A Energia a libero
mercato

v A chi proviene da un altro fornitore

4 A chi deve attivare una nuova fornitura

Tutto compreso con l'offerta

26
Energia per
la tua casa

3 6 —>

Casa Milano

Viale Francesco Restelli, 1 - 20124 Milano

Cliente Domestico

Offerta luce AZ2A Verde Luce
Offertagas A2A Click Gas

(1) 2nuove bollette da pagare

o000
Azioni rapide Vedi tutte
E : Autolettura >
59 Modalita di pagamento >
(@  Bolletta mail >
(@  Bolletta mail >
dh consumi b
Catalogo Casa >

72 kg g

di CO2 in meno ognhi anno

Grazie al tuo contributo, rispetto ad
altre offerte.

Scopri i longbonus attivi

£9 Vai allo spazio A2A

Cerca lo Spazio A2A piu vicino ate e
prenota un appuntamento.

Scopri la sede piu vicina

Importo totale
Totale della spesa fatturata

Consumo totale
Totale kWh rilevati nella bolletta

Dettaglio costi
Scopri tutti i dettagli ()

Importo totale

152,20¢

@® Componente energia

® Trasporto
® Oneridi sistema

@® Arrotondamento
precedente

® Arrotondamento attuale
® VA

® Canone

162,20 €

634 kWh

2537 €
30,50 €

15,00 €

4575 €

2010 €
35,80 €

35,80 €

Come si compone la spesa

Vocidicosto ()

® Consumi
® Imposte

® Altro

Download documenti

Bolletta sintetica

4%

10%

86%

| «

ull = .

- Dettaglio offerta

Y

Casa Milano

Panoramica Bollette Gestisci

/1 Hai una bolletta scaduta

Leggi l'avviso

2025 v

132,20 kwh @

Consumo Aprile

® F1123kWh ® F2 64kWh ® F3190kWh (D

Nov Dic Gen Feb Mar A

°
=

F1 da lunedi al venerdi 8.00-19.00, F2 da
lunedi al venerdi 19.00-23.00, F3 da
sabato a domenica 700-23.00.

234 wwh

[110% in pil rispetto a Luglio
2020. Puoi migliorare!

Consumo

Nel mese di luglio 2021 hai usato energia

Siamo qui
per te

Come possiamo aiutarti? Q }

Argomenti di tendenza

Perché si paga il Canone RAI? Rin >

(i) Assistenza personalizzata

Parla con un consulente

Troviamo insieme la risposta
che ti serve

Profilo e impostazioni

@] Per saperne di piu sul tuo profilo A2A >
Energia e per recuperare le tue
credenziali se non le ricordi.

Voltura e attivazione

@ Se hai bisogno di capire quale >
operazione devi fare per attivare un
nuovo contratto o cambiare offerta.

Contratti

@ Se vuoi attivare o chiudere un >
contratto, o se semplicemente vuoi
saperne di piu sul tuo contratto attuale.

Bollette e pagamenti

@ Se hai bisogno di aiuto per leggere la D>
bolletta o per gestire i pagamenti.

Contatore, letture e consumi

E’ Codice POD/PDR, modifica della >
potenza, spostamento del contatore,
letture e altro ancora.

Canone RAI

Se hai dubbi o domande sul P,
pagamento del canone.
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My Role

I helped redesign Barilla’s
annual sustainability report
—turning a static PDF into a
bilingual, narrative-led
microsite. I co-designed
interactive modules,
animated data visuals, and a
flexible layout system that
made their impact story

aiting pesto that'ssgeod for people and the planet.

497 S50K

product reformulations for better nutrition and taste tons of products donated to people in need since 2010

Pan di Stelle

Dolci da forngecon un ingrediente magico: un'cacao’da sogno.

Scopri di pitt >
L

Gender pay equality
_|_ 60 M achieved across all

employees.

euros donated to community projects globally

clearer, more engaging, and P
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easlier to explore.

Read full case study =~

LA GIOIA DEL
CIBO PER UNA
VITA MIGLIORE

OUR PRODUCTS - cgeesl K
ARE MADE - ;‘ PASTA ALIUGVO™ -

Dalla terra alla tavola, scopri la ricetta di
Barilla per la sostenibilita.

SRFH BARILLA&(‘} PARM/

Discover how each brand contributes to our S &y S - = . BV -
commitment to a better future, blending L
tradition and innovation. = - A St W
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Brands across the globe
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PDF > WwWWw

from static sustainability report
to a bilingual, interactive
digital storytelling experience



https://chrispeterson.notion.site/Barilla-Group-Sustainability-Mini-site-207681da22118171b727ff847d3d7f70

Barilla

The talian Food Company. Since 1877.
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Torna alla ho

...che si tratti di uno spaghetto,
un biscotto, un pane o un sugo,
stiamo parlando della qualita
dei nostri prodotti, il cuore del
nostro mestiere, del nostro
modo di agire e del valore delle
nostre Marche.

Mulino‘Bianco

Pasta buona'per le T il pianet@.

GUIDO, LUCA E PAOLO BARILLA,
Presidente e Vicepresidenti
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Thanks so muchn!

Would love to continue the conversation
and talk you through whatever tickles
your fancy via a video call.

Still curious? Why not delve into each
one of these projects in detaill on my
Case Study Mini-site.

Case Study Mini-site#

cmarshpeterson@gmail.com

A Chris Peterson - Case ... & In Depth—Case Studies

& In Depth—Case Studies

Some of my highlighted Product Design & Branding work...

88 Gallery

5 Enel Group (Mobile App + Design Systems)

Utilities

[5y Radici & A2A Energy: (Web + Mobile App Design
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[5 Barilla Group — Sustainability Mini-site

Food and Beverage

iIn /cmarshpeterson

& In Depth—Case Studies Q ﬁ

115 » 500+

& Big Art Wall (Mobile App + Brand Identity)

Social Media - E-learning - Marketplace

"MAISON i
d:QUIC‘mE %

[} Maison de la Quiche (Web + Brand Identity)

E-commerce - Food

W (+34) 695171548


https://chrispeterson.design/
https://www.linkedin.com/in/cmarshpeterson/
https://chrispeterson.notion.site/chris-peterson-case-study-deck

